
Contest and Sweepstakes Promotions Help You Reach These 5
Marketing Goals Faster
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Contest and sweepstakes promotions work because they deliver viral traffic by engaging users with the
chance to win a prize for free. That said, you will still have to do optimization in order to maximize your
results.

With the right marketing stack, here are the 5 marketing goals that a sweepstakes or contest can help you
achieve faster:
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How to drive buzz for new products with sweepstakes and contests
How to use automation to get to know sweepstakes participants
Sweepstakes are scalable for unlimited traffic
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1. Increased Brand Awareness

Sweepstakes and contests let people know about your product or service. As a result, many companies
use sweepstakes and contests to introduce new product lines. With sweepstakes and contests,
established brands can also remind customers to think of them.

Brand awareness tends to lead to customers rewarding brands with increased traffic (due to word-of-
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mouth marketing), loyalty, and sales.

Contests are especially good for brands who are looking to pivot to a different audience or make a
comeback after a hiatus.
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2. Grow Your Email List

Most people need a strong incentive to sign up for an email list. The chance to win a free prize is one of
the most effective ways to get new signups.

Given that email marketing is still one of the most effective methods for reaching customers, it only makes
sense to take advantage of a sweepstakes or contest to help you with:

List Segmentation: How do your sweepstakes or contest participants compare to your existing
customer list? Are there any demographic differences? This can help you to identify the holes in
your current brand strategy.
Boost Sales: Having a ready-made list of potential customers is a fast and easy means of boosting
sales. Follow up with discounts, coupons, and special offers and watch your sweepstakes or contest
participants convert to buyers.
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3. Sweepstakes Participants Are Also in Customer Loyalty Programs

Contest and sweepstakes participants who are already existing customers are more likely to be part of
your brand loyalty program as well.

Use the sweepstakes or contest as an opportunity to poll your existing customers about your brand to
improve retention for your loyalty program.
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4. Get to Know Your Customers Better

It’s not always about simply collecting participant data for market research. Also use a sweepstakes or
contest to get to know your customers better on a more personalized level through personalization.

They are more likely to open up to you about their specific concerns so that you can create better
products and promotional marketing campaigns in the future.

Here are a few ways to use marketing automation tools for sweepstakes personalization:

Create funnels that reward participants with more entries.
Create surveys, quizzes, and polls
Email and SMS automation for followups
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5. Sweepstakes and Contests Are Scalable

The best part about sweepstakes and contests? They are easy to scale up. When you use a sweepstakes 
management company or contest administration to handle your promotion, you’ll easy be able to create a
promotion that accommodates thousands of sweepstakes participants.

Free Ad Maker for Social Media and Video Advertising

Create awesome ads for your sweepstakes or contest in seconds with the Adobe Express free ad maker. Customize your
advertising by including trending images, high impact fonts, and high quality design assets. Create your ads now.

Get Started

ADVERTISEMENT

The long term goal of any marketing campaign should be to overall improve brand visibility. Sweepstakes
and contests immediate expose your brand to new audiences.

With viral sharing as a result of a free prize being up for grabs, participants will do the work for you in
spreading your promotion across social media platforms and directly with their friends and family.

It doesn’t matter whether you want to increase your YouTube subscribers, get more engagement on
Instagram or go viral on TikTok, a sweepstakes or contest can help you to achieve that goal in a mere
number of days or weeks rather than years.
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Final Thoughts

To be clear, you should know that sweepstakes and contests work best when they are applied to an
established brand marketing strategy. They can turn a good traffic campaign into a great one. But if you
don’t already have that in place, consider working on the basics first.

Looking for a contest or sweepstakes marketing company to help you with your next promotion? 
Sweepsify helps you find top sweepstakes companies in seconds. Create your free Premium account now
to get started.

[su_note note_color=”#eeeeee” radius=”5? class=”su-note-content-bottom”]Sweepsify provides access to
sweepstakes company and contest administration services offered by a network of provider sweepstakes
management firms. Neither Sweepsify nor its officers, employees or sales associates directly or indirectly
provide legal services, representation, or advice. The information available in this blog is meant to provide
general information and is not intended to provide legal advice, render an opinion, or provide any specific
recommendations. The blog post is not a substitute for competent legal counsel from a licensed
sweepstakes lawyer in the state or province where your legal issues exist and the reader is strongly
encouraged to seek legal counsel for your specific legal matter. Information contained in the blog may be
provided by authors who could be a third-party paid contributor. All information by authors is accepted in
good faith, however, Sweepsify makes no representation or warranty of any kind, express or implied,
regarding the accuracy, adequacy, validity, reliability, availability, or completeness of such

https://www.giphy.com
https://www.sweepsify.com/prelaunch/
https://www.sweepsify.com/prelaunch/
https://www.sweepsify.com/contest-administration/
https://www.sweepsify.com/recommends/adexpress/
https://www.giphy.com
https://sweepsify.com/premium/
https://www.sweepsify.com/contest-administration/


information.[/su_note] 
Share:

Read More

https://www.sweepsify.com/contest-and-sweepstakes-promotions-help-you-reach-these-5-marketing-goals-faster/

